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Report Overview

If you’d like more detailed information on your website’s performance, contact Nicole Foerschler at
nfoerschler@jmhconsulting.com or 404.312.3999 to learn more about our WBI Individualized
Comparison Reports. You'll receive invaluable insights into how your website compares to industry
averages, comparable sites, and your site’s performance last year.

Trends and Observations

>

Visits increased by 11% since last year for quarter 2, which was 3% lower than Q1 2011. Unique
visitors followed a similar trend. This suggests that there is slightly less interest in continuing
education during Q2. It also suggests that overall traffic increased substantially since last year.
April received the most visits, visitors, and pageviews. June received the fewest visits, visitors,
and pageviews. In fact, there was a linear decline in all three metrics over the three months and
a similar trend in 2010. This suggests a fairly predictable pattern of decreasing interest during
Q2 each year.

Bounce rates have been higher in every month of 2011 compared to 2010. The bounce rate
reached its highest level in June at almost 46%. Overall Q2 2011 bounce rates were 7.6% higher
than Q2 2010 and 5% higher than Q1 2011. This is an unfortunate trend that our industry should
address. Nearly half the visitors to our websites leave before viewing a second page!

Pages per visit were slightly lower in Q2 of this year compared to last year, but seem to be
slowly rising in 2011.

Traffic from search engines followed an almost identical pattern in Q2 2011 compared with Q2
2010, though it was slightly higher this year.

The largest year-over-year shift in these metrics was in referral traffic, which increased by 20%
since 2010. Referral traffic also declined steadily since March, and was 15% lower in Q2 than in
Q1. We note, but cannot explain the spike in referral traffic in March through May of 2011.
There was a relatively even distribution of visits from Direct Sources (30%), Search Engines
(35%), and Referring Sites (35%). All three sources increased from Q2 2010 to Q2 2011. Intere
All three Traffic Sources showed a pattern of high visits in January and March, with low visits in
December and February.

Performance Comparisons

LAST QUARTER INDUSTRY AVERAGE COMPARED TO...

PREVIOUS QUARTER THIS YEAR SAME QUARTER LAST YEAR
Visits -3.0% +11%
Pageviews -3.9% +5.4%
Visitors -3.2% +12%
% New Visits -4.3% +1.1%
Bounce Rate +5.0% +7.6%
Pages per Visit +3.9% -1.7%
Search Traffic +3.7% +4.1%
Direct Traffic +2.9% +7.6%
Referral Traffic -15% +20%



Visit Analytics

Visits
45K
30K
15K
OK
Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
—&— Curr. Year | 18,695 | 24,240 | 22,226 | 18,616 | 19,077 | 17,344 | 25,531 | 17,908 | 25,899 | 23,710 | 23,221 | 20,326
eeeee lastYear | 19,636 16,970 19,558 | 18,197 | 18,282 | 19,599 | 27,119 | 19,196 | 23,640 | 21,452 | 20,711 | 18,136
Pageviews
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
=—&— Curr. Year |114,027|146,140|131,627| 95,570 |106,340(102,403|149,927| 92,720 |151,678(133,982|128,183(116,785
eeee++ lastYear |107,063| 76,493 | 88,974 | 79,471 | 83,551 (114,916|165,843(103,531|149,414(131,858/118,470(109,269
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Visitor Analytics
Visitors
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
== Curr. Year|12,349 | 15,591 | 14,529 | 12,810 | 12,837 | 11,705 | 16,671 | 12,377 | 16,906 | 15,412 | 15,481 | 13,580
eeeee lastYear |12,053|10,107|11,849|11,551|11,470|12,433|17,013|12,820( 14,842 | 13,841 | 13,851 | 11,912

% New Visits
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
=—&— Curr. Year | 58.7% | 56.9% | 60.8% | 62.2% | 60.8% | 59.4% | 60.5% | 61.8% | 61.6% | 60.6% | 58.8% | 56.6%
52.5% | 51.6% | 55.0% | 54.6% | 55.3% | 54.6% | 56.3% | 56.3% | 57.2% | 58.1% | 58.7%

ececes |astYear | 53.4%
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Site Interaction Analytics

Bounce Rate
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Jul 2010 Aug | Sep Oct Nov | Dec Jan Feb | Mar | Apr | May | Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
=== Curr. Year | 39.8% | 41.1% | 43.1% | 44.6% | 44.8% | 40.1% | 40.2% | 41.6% | 42.8% | 42.1% | 43.0% | 45.7%
ceeeee LastYear | 40.3% | 39.7% | 42.2% | 43.9% | 44.4% | 40.5% | 38.2% | 39.9% | 39.3% | 40.5% | 40.6% | 40.6%
Pages per Visit
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar | Apr | May | Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
@ Curr. Year 4.25 4.14 4.09 4.20 4.68 4.50 4.36 4.43 4.63 4.52 4.64
seeeee LastYear 468 | 449 | 412 | 426 | 462 | 489 | 470 | 492 | 477 | 466 | 461
5

CONSULTING




Traffic Sources

Traffic Sources Breakdown

100%
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0%
Curr. Year Last Year
u Referral Traffic 35% 30%
M Direct Traffic 30% 33%
B Search Traffic 35% 37%

Search Traffic
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar | Apr | May | Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
——o— Curr. Year | 6,783 | 8,264 | 7,460 | 6,819 | 6,500 | 6,539 | 8,656 | 6,254 | 8,134 | 8,307 | 8,460 | 7,136
seccee LastYear | 6,658 | 6,991 | 7,214 | 7,023 | 6,883 | 6,667 | 9,378 | 6,777 | 8,173 | 8,030 | 8,225 | 6,713
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Direct Traffic
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011
——&— Curr. Year| 5,651 | 7,531 | 6,769 | 5,499 | 5,730 | 4,954 | 7,031 | 4,926 | 7,379 | 6,598 | 6,905 | 6,391
eeeees lastYear | 6,295 | 5,278 | 6,584 | 6,083 | 6,188 | 7,042 | 9,228 | 6,593 | 8,198 | 6,991 | 6,183 | 5,317

Referral Traffic
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Jul 2010 Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun
2010 | 2010 | 2010 | 2010 | 2010 | 2011 | 2011 | 2011 | 2011 | 2011 | 2011

—&— Curr. Year| 6,124 | 8,140 | 7,749 | 6,280 | 6,657 | 6,555 | 9,611 | 6,636 | 9,933 | 8,061 | 7,557 | 6,516
eeeece lastYear | 6,627 | 4,679 | 5709 | 5039 | 5,174 | 5,866 | 8,478 | 5,790 | 7,243 | 6,397 | 6,202 | 5,896
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